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Word List & Definitions

Word List

I began with a list of words, writing 
down every adjective of myself and 
my working style that I could think 
of off the top of my mind. 
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Word List & Definitions

Word List

The words I picked were  
Balanced, Gray, & Passionate. 

Balanced
I work to find balance in my life, 
my work, and my designs. 

Gray
Gray will define my workspace, 
just as it defines the colors 
around me. 

Passionate 
When I fall for something, I fall hard. 
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Moodboard
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Brand Mantra

“I bring a calm and balanced temperament to 
my digital landscape.”
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Color Palette

Lightest Gray
Accent Color
#898a91
RGB: 137,138,145
CMKY: 49,41,36,3

Mid Gray
Secondary Color
#717174
RGB: 113,113,116
CMKY: 57,49,46,13

Dark Gray
Main Dark Color
#464646
RGB: 70,70,70
CMKY: 67,60,58,42

Matte Black
Text/Font Color
#2D2D2D
RGB: 45,45,45
CMKY: 70,64,63,65
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Typography

Main Body Text, Roboto Medium
#2D2D2D, RGB: 45,45,45, CMKY: 70,64,63,65
Roboto Medium or Baskerville URW Medium 
8 point, Optical Kerning. Minimum of -20 tracking

Headers, Baskerville URW Bold
#717174, RGB: 113,113,116, CMKY: 57,49,46,13
12 point, Optical Kerning. Track or Kern as necessary

Subheaders, Roboto Bold
#2D2D2D, RGB: 45,45,45, CMKY: 70,64,63,65
9 point, Optical Kerning. Track -75

Third-Tier Text, Roboto Medium Italic
#717174, RGB: 113,113,116, CMKY: 57,49,46,13
9 point, Optical Kerning. Track or Kern as necessary
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Logo Explorations
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Logo Anatomy

Logo Anatomy

The logo will start from lightest 
to darkest of the three grays. 

The arrows will be perfectly 
aligned with 1/4 inch spacing. 
The letters and arrow points 
should align long the x-axis.

The three colors of the arrows 
show the movement of gradient 
of gray that I love, as well as an 
abrupt change, which fits with 
my name. 

My last name is Quick, show-
casing the change of style. 



Page: 11

Final Logo
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Logo B&W and W&B
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Logo Guidelines

Logo Guidelines

The logo should be displayed 
with the three-tier gray and 
black text whenever possible. 

Minimum sizes: 1in x 3 in

On dark, solid-colored back-
grounds, the white logo should 
be displayed. 

On all other background, the 
tri-colored logo should be dis-
played. 
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Favicon & Whitespace

5px

2px

Whitespace Guidelines

There should be a 5 pixels or 
equivalent buffer on the left 
and right. 

There should be a 2pixels or 
equivalent buffer on the top 
and bottom. 

Placement Guidelines

The minimum width is 50px. 

The logo can be broken down 
to just the arrows if needed.
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Business Card
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Letterhead & Cover Letter
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Resume
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